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1. HandUp
1) AL
howgeln ME BA A4S AT Lok BT FAF P BA Anz AT
Y. 4 645 Harrison Street, San Francisco, CA

2) %4
7} A
RE AFEY 7124 HaUt SHHoF AT Y EFUF o @EsRItE A
S EUE 7|Ey A7#AAe & F8&3loi(to leverage technology and the

=
power of human relationships) =A] ¥l A5 A4} 3

L 7HA]

O FFAZE Y3l L3cH(We believe in serving the community).

O 71&& 79 Zojt(We believe that technology is for everyone).

O elzt#A 9 3& HWE=rhH(We believe in the power of human relationships).

O 712491 Ao FIF3H(We believe in focusing on the basics).

O A3} £Ads Ui=th(We believe in truth and transparency).

O 54 222 S 7MIAEE 3tHWe believe in empowering our community).
O A¥S 7]dsta dast(We believe in celebrating the wins).

o A9 4 &
O Rose Broome(CE0)9} Sammie Rayner(COO)7} A#(2017.6¥ &4 gz 2
219 59)
O 20139 AMIPFA 2T =590 ¢
Benefit Corporation)#*

o

ot
I

24

[

2 A%, 224 8E= PBC(Public

* PBCE W= Ul JeHAA9] s FJeHZ o] {vhs F st gk de71dde
9] A A BA4S Fdel BAEL ol AR AMSA EAS FEe A9
714,
O Tumml, Project Homeless Connect 5ol A4, T4 ¥
O Webby Award for Best Charity People&s Voice %4 (2015)
o]

O 10478 ZAJollA 7504709 Ea &3, 2209 28] o]A9 BF (2017.6. 7]5)
3 &

7}, 739 91(Campaigns) 2o

O "lgelgdAe] #4941, 54 T2AE & 93 Bg W3



O 27k 79 7899 Mu|2 AlE: Starter(F %), Plus($249/€)
. 319 2" (Member Profile) 7|4+ 23

O A9 NPOd| 4" FezoA 45 4 g5 Ads

O Az 1) A9 vldgugos] d4% gzt 229 9 g

A7t T2HE TR 3) HandUpoll Al 25 A&, 4) tidat dial vjod e w7}

wHoZ PQek A Fuf T 8 H 5) HandUp AFOlEdA 2B F
= HandUp 7] L EZ}L=(Gift Card)
O FAAE A% J1ZE A=E Fuleed AR AT

O Az 1) 9¥og 7|YE 7l 48 2) /|ZE =2 A3 Al A 7

HandUp# 9172 9 7|ZE 7}= AR, 4) HandUpoll A 7] 72l Al &4 &

2. Shareable

O #o]~5(https://www.facebook.com/Shareable),
O EYH(https://twitter.com/shareable)

2) 274

7} m A
3, Festa, SEaEd Ads e 8 AAEES sYste vgE v
ol 3 & UEYH 22 JFEUS FHS TN Tt dHd ARG ==
eI A

L. 7HA
O AMZ(The Commons)
O ¥ r(Sharing)
O %9 ZH(Inspiration)
O &5 (Action)
O AFYE (Community)
O ©%¥A (Diversity)
O @ <d(Collaboration)
O &7+ (Fun)

o}, & 3%(Goal)



O Z%1: ¥ AHFYE(Sharing Community)olX AE=2<l A& = Shareable?] 9
s 7sket

O Hx2: 224 & AFUH 3499 988 st AFUE} FE87t= vy
]2 A Shareable.nets &3t

O 2¥3: 5458 &g Al FgA 7|1 F5o B3 AL AAFJEE §=
8

O &-3#4: Shareabled #Fdl=

(Under-represented communities)S T o] XE38kA]7]
How whedgh
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2
i
o
=
=]

O H3E5: 2020 d7H4] Shareables S HA o]l AAA o= 3] Hee %2
A7,

. A9 9 &9

O Neal Gorenflo7} A# (2009)

O Neal GorenfloE 233l 4 F+49(Key Staff) 67 (2017.6. 7]5)
24 T4t 71ZH(Featured Writers) 8%, ZHe-91€¥3](Advisory Board) 58 o2
*é, 94 % z2ad Awdd 159, TR ZRAE Fof At 14%

3) &5
ntjo] $94(shareable.net)
O 67k A Aol tigk 7]AF Ale EA(Cities), 2ho]E2~EF (Lifestyle),
719 (Enterprise), 7 Al(Economy), 7]%(Tech), &2 A(Commons)
O FG% A (Sharing Cities)d] #3F thekat A 2 38 ) A&
O &3t W How To Share)oll #3F thakdk Falo & 3
U SF4A AvyE 24

011] ol

]

A 29, AFnnd A% 5

O AZ@N 27 A4 ShareSF WNE ATl 49 Ao Bd &5 A%
(2013)

O o8] BASH #4RA Zeade A4aa 2t 24 44 Qe @ o9l gy

=% UEYA gt

3. Democracy Earth Foundation(¢]3} ‘DEF’)



1) ML
7h Ed@A0la UFAQ AHUAE 93 o
A oA AA | Tt 5& At v
U A Az 25, 7S 3
o}, 2Ho]A: http://democracy.earth
2}

. 924! hello@democracy.earth

A RAXEOE N FEte] WS
O~

mf, SNS

O #o] 25 (https://www.facebook.com/DemocracyEarth),

O EYH(https://twitter.com/democracyearth)

2) 23
7. 24
QE220 |9 MEAEY Bae] weh AEY Al Wi W UAY Aw
dx A3 540w ¢
b4 2 29

°

O Santiago Siri®} Pia ManciniZ} “2A 8l AJtje] WFFo)eh Folel71“el=
A3 Aldle] A EE2y Fxz YHAA AL AAXNT F v 2F

AXZE Qo] DemocracyOS 7]dtgh,

T3t

O 2013 A AN 1% 51 4345 B9

O Fowmzofolg 2 A 93], HYA, dAzT AgAR, ~29¢, Aol 5 309
M=ol Al Al 4274 FAo &89,

O DEF+= DemocracyOSe] 241t W7oz 20159 14 A,

3 &F
7h BRI 2ol Fek AAARA S AT 289 FHRES AN
U AR @A 53 FEeR SRES SHIE AYstal o]E AMH|A a7 Hi}
He 2qFeE 94
4. B Lab

1) A8
7 71909 A4 A #2k% 98 BB Corporation) $5& FEshs wge7|w

b9 L Fa


http://democracy.earth

Li%‘f/\]iqi 995 Market St, San Francisco, CA
F2g%E: 1705 17th Street Suite 200, Denver, CO

o} €9 0] A https://www.bcorporation.net

. A2 support@bcorporation.net
2) 23

7k vl

ZIgo]l Aol Hazh wH= Ante] ofyet “AdE 9@ Hazb ¥7](Not only
‘Best In The World" but ‘Best For The World)” $18] ZAAste] 1 232 Alg]
7FY ed A5E sl 1S FEe AL
oA"Y
O 7= AEFo ol gt dichs #3e] 4k 8 20079 HlE & AIZHFFR
= A% 7HA A ol BAA THAE)
O 2134 71x] 9 AHEZE F135k= 7]l Al vF(B Corporation) 1% A&
O olfvks F st o] oftet A3 A 7HA & A F8teS =Y 29 AlH
W g QA4 vHre Al2E M3 (System Change)dll T4 Fi £9
O @Al 509 7f=r, 1309 AFAelA 2,20070 ol/del 7oA wlF A5 AF
(2017.6. 71%)
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O w3 ZHz 1°]M(Benef1t Corporation) Z< A4 <l 7]
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O B Impact Assessment®} B AnalyticsE &3 AZ4H 7]9E59 2134 JHEE
ol ¥R HAGH #YE F A== A3
gt o] =4
O bthechange.com& 3 H|F9l

Be o)l Foldrg .
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5. TalkingPoints

1) A8
7F st ol Aol oo AW Qlo] A% £ JLEE FA izt MuAE AlFst

¥ o] A]: https://talkingpts.org

AA: hello@talkingpts.org

vl SNS
O ¥ o] 25 (https://www.facebook.com/talkingpts),
O E9H(https://twitter.com/TalkingPointsEd)

2) %3
7} A
AAE ozl Ao 7hFo]l T|leSs 3 AoqFH  glol(without language

barriers) A& A4 4 ALE

] Kl
O B ofdol7h wj-a Agstal Agehztl Bash A9 wofof dr
O E& FE7F ofolo) wg BEWZL Hoof 3t}
O BE AAdo] ofold] 7t5& B2 § e P& 7HA ok @t}

o}, *é% U

O A Wi £5E B PAMAA WS S0l B4
B )

O Fast Forward(7]& 7|9t g 2|(2ELES) dAleldolH)9 A dS B

O 20017 ool dojol gt MAXu 2 AF F4.
O @A m=r ) 4570 3 35,0009 o]Ao] AL Foln 3] <jdl A 24 sho}
.
3 &%
7h MulzE A, RG] FRE ATHH, St deo] Mulie f8
. A4 f&%ﬂ—lﬁ% Az e


mailto:hello@talkingpts.org

O TalkingPoints A{H] 2~ W4
4 S SHG0R S A A BE > AES At 2l
%l He Tl FoAZ AAHlA A

o
O O O
B
oé—;‘:\lo‘:o
ot 1o fo

o fo 2
I
fl
[

9 ﬂ% i

A 8] 2 (TalkingPoints for Schools) 7] £
o 3LA§X4E_}\]/\E-T| Yo E3ato] A,
HE QA BEE AAHY R EE A4,

e do wl WAS Fagen, 28 AAA 45 4aE
o T

~{
:‘FUL
>

O

iz
Hd
to,
r)v
o=
i
Ao

7b 715 wgkel Wt Fopo] ALEAT|ATFE iR AMY WA WS ZEIOES A
Tote Aoy zAow  AetEde Udtu(Santa Clara University)9

Miller Center for Social Entrepreneurship(e]a} ‘@2 AE)o] &af 9lS-.

AR MEZPA 25

S| o] A]: https://www.scu-social-entrepreneurship.org

=8
e

A=A meorrenti@scu.edu

2) 23
b, WA e e mA)
AR MEe FASL AHA7IGARAL el HolEa A
o ulAcaE e e )
BE Atgrsol A mgE A HAskE Al
o}, ZFA (2 AlE 9 71X)
O st ¥F(Heroic Ambition)
O g4 3HExcellence)
O &3 (Accompaniment)
O 77444 (Authenticity)
g Ay 9 2o
O AtegtZeetdigta 7t 19979 Center for Science, Technology, and SocietyE A
Hoton ol Azl Wele 7|97k Miler H45-7F 25%F 9¥E 7] H-81HA
Miller Center for Social Entrepreneurship®. @ 7 &,
O 2003958 GSBI Z=713 A& Seed W@, Start-up @7, Growth @A & A}
o Al wet doldk zrad &9


mailto:mcorrenti@scu.edu

O 2003d5-¢ 2017974 610 de A8 8714717 GSBI X238 o, o
E B3l 29 3wk W ool HES wora, 39 2dw <yt EaEHen,
2587 9] AHE FAAE Aot W AoE SAH.

O AzF +499] 3008 @8 9.

3) &%
7}. GSBI Boost
O Al aAY A A 7147 Al B AR AAGAA S st 39 HaE =
4o, HULTY AR TEE A3 GATE AV AAAADI 9.
O 92H¢ F3 A 27] WA AHAT RO Al Ae ofela, Ak
g e AASEEES 4% B A0 AT ASEEE TS
AAT 7 JEE AEY g3t

O
. GSBI Online
O AR S AF(validate)sts 7] @AY ARSA71807He 8 =24
TRIOYOR AYRDS st MEE ASde 27 dA~39)9 797t
EIEASIR

O AAIE 1, AE7bsd Bao] 24 A% defd #e
t}. GSBI Accelerator
O A& A& (scale up)A7l= @Al A A7IA7FE 913 HMEY 2233107
d)oE, A 8318 A FA gl gl T3 gAY 24 @Ed o4
O A W9 AL7tse] WER Hoste] w&3} 27, 94 (pitching
A3k,
2}. GSBI Xchange
O A A 7147F A 22 E0] Zbke] 34 g GSBI Boost, GSBI Online, GSBI
Accelerator Z213& A 98 (localize)d = UEF T A A7|A7F AL =
Ao st 7w Ads AT
O 2= %3+F GSBIY WHES ¥
O GSBI Xchange 2132 150

FIN
3
offt
o

shar ARSI 717 AR AL Bkl %

o
9
TIEAY AL B A Ao E A9,

7. Tumml
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http://www.tumml.org

2}, A info@tumml.org

1k SNS
O ¥ o] 25 (https!//www.facebook.com/sanfranciscotumml),
O E9H(https://twitter.com/Tumml)

BA BAE AL 1GkE] YUES ST B4 WA 49 AE Y &

O

O 25% v ©4 Al 442 2Ew ¥,

O 4N FAE Ada, 28 GelE FALEA AR 5
O FAE 712el ARAE ATUADSD 4E A2, 2% T2 T A9,

O 2017 @A7HA] 38719 Fab R QlpHol" e,

3) &%
7} X EZE 9 A Y (Portfolio Support)
O EAY F83% LAE thFv AHEQEY W 4430 =2 JHEE 93 74
gl HEY A4
O ZEEYRd e == &4, ueE, B, ME Aulx, 28y, Ao, 5
A EA T YT BA W EAE MAste 2EHEYEC] T U=
L, o[l E 7§ & (Event)
O 2eEYo] FAA(Funder), B& A8 Policy Maker) & olsj#A A whfa
YEAAT & v PA B 935S 15T
o EEL 9
O =A EAd AFste 7I97FedlA T8 olgrd gk WS AN E21 &
R

8. Fast Forward

7k "2 714 B9 2] ~EFHE Q] (Tech Nonprofits)dl 5§38 A olgS AF3le Al

_11_


mailto:info@tumml.org

O #H o] 2% (https://www.facebook.com/ffwd),
O EH(https://twitter.com/FfwdOrg)

2) %3
7t A
H 7|8 vl g e EY ] A
FE TMAACE g oEs ¢
HE vjod g 483
U Ay 2 9o
O Kevin Barenbla(8lZ 7]947HTech entrepreneur)o]|A AAvlAY AL & 7
&)} Shannon Farley(ZdAd & wde]7| A9 43)7F 201449 A9
O 7S &3l vhdst ok AEA(dl=/ash, a5, 374, 9, 24, o4, 1l
A, ARIALS 5)E s dste HGEeA Aol A ALY

off
ri

o,

O 98 ~8EQ A&5e A28 s vdg2eEQd ALA7.

O A4 7|#s H=s] $dsta glon XEZFQ 7|#HEY & Fa A &9
=3(64%).

O 201697HA % 2371 |G dAl7p Folstqion, A3 479 vxd 242
7<1—O:16]— 2= %}8

O 2016Y TEZS 7|3 A7 vde 2 EQ)Y AYAt F 88%7F oA wE

FARQlol e, o]5S Fdll 1,860% Wl A Fa7F Eolits.
O 201699 Google.org, BlackRock SO 25 E 1253 gelo Y& wro

3) &%
7}, By olg ZZ 1 (Accelerator Program)
O wd A5 MZA 25004 Y
O Z=a 37t 718l A 135309 w53t 25,0009 9] Fd55 AgstL 1004
of A HES A4
O Capital, Content, Customer, Cohort, CommunityE T H4 o2 U},
O 57k 7155 &8 7bl# A4
- # 4 (Leadership)
H 3 9 (Tech Talent, ©A9] AAAG ] FAlell 7]o] lojoF 3
- AHE A (Potential for Impact)
44 (Scalability)
Diversity)
O HAdejgoly Tz JAE
- JAyYoly Zradfo] 7 dhAle waEkd A MIE THA I g
o

- Tech nonprofits 93k A=

y
OSL
O_>|: [}

_12_



- ZF &A= 1007) ©]%F9] potential donor £ AZA =712
- ZF dAl= 1070 o] A9 institutional funder®t A% =712

|22 ]93] (Tech nonprofi 7] 2% #HA7 FA5ATH: A7 9
- WhRASI A AR e 3 St GYEAtE A% deh

v}

. Accelerate Good Global summit 7} 3
otk o"HA 7R v Y7 g9 gy &9
2k " 76k v 73S gk 74 2 AL A #E EY A 3

9. Skoll Foundation

D A8
7be AAA 7 Aladh A ool WstE dor)7] ffs) AR A 719 7keE &4l
7V i, A, dAses U A
L, 4 250 University Ave, Suite 200, Palo Alto, CA
ot} 9 0] A): http://skoll.org
2. d=A: 650-331-1031

n}. SNS
O Ho]2~E(https://www.facebook.com/SkollFoundation/)

O EYH(https://twitter.com/skollfoundation)
O 7B (https://www.youtube.com/user/skollfoundation)

2) =4
7k WA
Hohga "Has otske AS7ksd A
I
AANA 7 Aad TAE siAstels A3 A 7197 e ol &
stal(investing in), A& 17ZA3}il(connecting), °1ES A
ot e W3tE 4ol
o 7HA
O dM A (Leverage)
O &% (Respect)

+
o
- o

we AT A F2b
2 A 5}o] (celebrating)

O A9l (Responsibility)
O 723k o)z 9] Y9 (Tough-Minded Optimism)
O g2l(Innovation)
gAY 2 £

O AX 2Z(Jeff Skoll)o] 1999 Hsle} WM Go] A &7l5et A4S F1317] 913

227K (Skoll Foundation)& A ¥

_13_


http://accelerategood.org/
http://skoll.org

3) &F

& }‘:ﬂ(John W. Gardnet)Z%-E “Bet on good people doing good things” 2}
= 2UE 23 AN 7P dukst ZA 5 AHEE e Sl JF
20034 %ilﬁE tgH(Oxford University)¥ &8l 23 *}§V—17]?§7}7§ A Al
B (Skoll Center for Social Entrepreneurship) A%

ALB A7 97HE ek ~F o] Y =(Skoll Award) A2

tiate] Wsks SAgsty] sl ALS A 719 7ke 3 sk thE FAlVFEY S84
= A8k WA A= A2 (2010)

20121 A2 X = (Skoll World Forum) 713

20143 thatR e HEAbe W3l(large-scale equilibrium change)E A0 & n|
A gy

Skoll Foundation® Skoll FundE& ## 109 2& oo kg RHAshil glo
B, 20154 715 6%RE ge o] wiiE ARY W

=

7b 2FZ3AGe] &5 37F4 59 (Invest, Connect, Celebrate) &2 7}

o~

|
N

O Invest: A|&7}5 3 A|~8l4 W3l(sustainable, systems change)E ©|11& He4

2 (collective effort)ell F=F

O Connect: Al HgLE o1& AEA7YG7HES 24 29 gdEd dAHES

o] FEoZ AAE HE

O Celebrate: T Atghso]l 7= il olg @ ¥stel] o Fojetes A &715 3}

ﬂJ

o RgEe AN A% A0S A4

2F oY =(Skoll Award for Social Entrepreneurship)

Sale B AACA 7P AR EAC olv] TR AHES FEF A7
W7hEs v AdAske] off = o
148 AR AE A P EE 71 I E SolE fl8) 39 7F 1254

JAS WA 7]=d AA%E g (visionary leaders)et EA7ME9 ARFYE Frof

670 =4 ol 94

- A4 7]13](Economic Opportunity)
- 1% (Education)

76‘ A 247154 (Environmental Sustainability)
7 (Health)
3 39} Liﬂ(Peace and Human Rights)
|4 7153 A H(Sustainable Market)
A A 3£ (Skoll World Forum on Social Entrepreneurship)

O X389 AL AAE o1 AL A/ Q7S A A SFEUS] 34 Ro]

o, l“-u oty

l‘

n&‘i

_14_



8-S F(collaborative pursuit of learning, leverage, and large-scale social
change)$to =M A3 47|47t e] A EZS 7H&8kste A

O vid 1,000%el ol2x AAY FFH A= ARA7IA7E gA7F A5 3 EY

50| Rol £95 Foll ofejrolst £FAH, AHE T/
2}, 3 E A (Partnership)

O 83 olgrel iz Wste] dAS 7l %S 7353 FEUHS &3 ditk
9] Hﬂg}-— 93t 9l 01§J4E ﬁ—)d—

O 20034 Savedsye d8s 3 22 2134747144 AE(Skoll Center
for Social Entrepreneurship) ¥ HE3| of&7k(Ashoka), off® A=
(Acumen Fund), w38 A3 47117142 AlE (Center for the Advancement
of Social Entrepreneurship), PBS NewsHour, the Sundance Institute, TED,
Social Progress Imperative 53 SEUH A

O Skoll Awardee #AHFUYE], Global Treasure Award, Emerging Leader Initiative,
JEY AFUE & AwyE +9 2 43E Tl dHE it

10. Nasdaq Entrepreneurial Center(¢]3} ‘NEC’)

I KX

7h ZIQ7HEAA 71947F 3ol Al 7147 Al Zdket WS WER 2 yEYA 3
Agste v 7]
505 Howard Street, San Francisco, California

by o

H o] A]: http://thecenter.nasdag.org
4. media@theCenter.nasdaq.org / partners@theCenter.nasdaq.org
1k, SNS

O o] =& (https://www.facebook.com/thecentersanfran/),

O EYH(https://twitter.com/TheCenter)

2 o N on

=2

2) =3
7F. v} A
O 71997k Qe A% &A AdkE A Y(Support individual entrepreneurs — from
all industries and stages of growth - throughout their developmental
journey)

O #ok AAE ol 7Id7tsel 28 ALY + 9= #A S (Foster
long-lasting connections for entrepreneurs across disciplines)
O ¥& 39 ugy FrArtsEo] FLdle o/WlE Al F(Offer high-quality

complimentary trainings and events led by innovators)
O 71947k Ael  #et =xHola & 7heet A5 438(Conduct original,
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actionable research on entrepreneurship)
O dsY &9 & 7I97HgAlel #8 7iId  AA 9 (Redefine perceptions of
entrepreneurship in the public imagination)
1/}' /HB] 1 2o
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3) &%
7F v 2~ E Hlo]A(Milestone Makers)

O NECS diEA 7|97t EY Z2a9oR 7|97t A4 Ay 538 &
A JES 234 LS FERE AT

O 2Zh2 R Hek(small cohort) o & AMutale] 1277 T2 2
A= GAA EE Y A3s o A 22 % WES dA4d, e WELY
ME 23, s 2 A AT 7Y AEE ity

A

=
O ZEa39e MEAA A5 A9 Bay Area, L8l ¢l F AAdr &9 =

O ﬂﬂéﬁd 311‘4* AE7F MEAE 7oz 797144l &9t dAke md

Us w3190 A 5E ~EESY AA

A 7
O FAe A, A%, MY, WE 30 5 ¢
. 212 o)5:8 T,

7197484, 2 Ald o, @4 5 v
o}, g3telth3h(Lehigh University), 7]=4-%3 4 (US Chamber of Commerce), =%
3 ALY AL FA7Y, AR 3 FEUAS T g EE2E FHE

> T

O

ﬂ rol,

)
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O dA: 20174 59 199(F) 10:00

O A& ASANPOAAAH 394

O 4 e FR7|3 Wi nby gAqx A3 =9, 7|3 A= B 3 94 =9
gk 42+ 29

O dA: 20174 59 239(3h) 16:00

O A& MSANPOA A AH 394

O Ha: W FR7|% A2k A4 9 =9, =4 44 WA =9
nf, 5aF B9l

O dA: 2017¢ 69 824(X) 10:00

O & ASANPOAAAH 394

Va

O werjad A8 =5, 24 AT A9 Z o+ 34

O A% G AgESY MTZBANAFT AEHYUEY 353
O 9dAl: 20179 7€ 219(3) 19:00
O Az ALEANPOA LA

u 2
O Ak v ~BE]] ~HUESY WA / Ao (A2 AINPOA L ATE A )
O &3 7] 270 3 Aol E %%
- REL B )/ HHARE, AEANPO A AE 29l
- WR2 2HUEY QAIE [ g % ﬁﬁlNPOXHMJEi)

O sk 2HUEY 27 23 / Zue(baAdAdd), Hg2MYSC), 94
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7h AN e 22 Gl dEivt ofdg v e R AHE o7k leTh?

. @A A G Al 7 ofE® A2 Fololde=T

o (A eld e o Fg) Aoy Trago]l dwh Ego] b
AET

g A golgo A wE 27| AdFS FE FAS H8 AR

o AbEe] of| WstE 7o A2 29 Wyt dastra A4 o= T
A7

vl @A A, AHEE FOI7P AAE A9 SA =7

4) HandUp

7}. What is social impact of HandUp?

Y. Do you measure your organization's social impact?

t}. What are main challenges in running HandUp?

2}, How HandUp gift card is being used in the local community? We would like
to know the whole process of gift card program.

nl. We read that several organizations like 500 starups, invested to HandUp.
Why do you think it is attractive to investors? and what do you expect from
investment?

v}, What are HandUp's points of difference?

A}, What was the best part of incubation/acceleration program of Tumml, 500

start-ups, 17767

5) Shareable

7},

o,

t}.

v},
A},

Do you define yourself as non-profit start-up? What is your own definition of
NPO start-up?

Can you share your own impression of NPO start-up/Tech-based NPO
funding trend in America?

Is there any special reason for you to establish Non-profit organization
instead of for—profit organizations such as social venture?

Have you had any chance to be part of any acceleration program? If so,
what did you expect to gain most from the program and which part you
benefited the most?

. What kind of change/impact do you wish to bring to the society?

Do you measure the performance/impact of your organization?

Do you have a special operation strategy as non-profit media?

. What is the movement of the non-profit sector that is interesting these days

to Shareable?
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A}, What is your personal impression on nonprofit start-ups and their
development in America?

#t. Do you know any interesting non-profit organizations that involves with
creating shared economy?

7F. What is your business model?

B}, Can you recommend any non profit start-up related to shared economy?

6) Democracy Earth Foundation

7}. Do you define yourself as non-profit start-up? What is your own definition of
NPO startup?

Y. Can you share your own impression of NPO start-up/Tech-based NPO
funding trend in America?

t}. Is there any special reason for you to establish Non-profit organization
instead of for-profit organizations such as social venture?

2}, Have you had chance to be part of any acceleration program? If so, what did
you expect to gain most from the program and which part you benefited the
most?

nl. What kind of change/impact do you wish to bring to the society?

vl Do you measure the performance/impact of your organization?

A}, What made you start developing code and make it public?

o}, How do you define democracy in the era of internet and how it is reflected
In your organization's activities.

Z}. How do you define sustainability of your organization/its operation and how
do you plan to peruse it in the future?

Z}. What was the factor that determined the success of your initial funding?

7) GSBI

7}, What is the total amount of time spent in selecting a team to be included in
acceleration program, except for the recruitment period?

Y. Do you have any know-how and your own distinctive processes that make
the selection process more efficient?

t}. Teams/graduates are being grouped together work as an important factor that
contribute to the success of incubation? In what ways do you encourage
co-operation between them?

2}, Based on our research, we found that you offer same incubation program to
all selected teams. How do you support the various needs of each

organization which is beyond the scope of incubating program?
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v},

A}

. To create mentor pool, you need a network of people with different layers of

expertise. How do you create a talent/mentor pool and manage their
competency level as well as the proper fit with start-ups.

Do you have any plan to provide incubation program to Non-profit startup? If
so, What is your plan in terms of "investment"(if you call it investment) in
Non-profit startup? What would be the main purpose/expectation of that
investment activity.

What do you think is the most necessary/important element to scale up social
enterprise in its initial phase?

Are you tracking activities and performance of social entrepreneurs who have
completed the GSBI program? If you do, how do you track the performance?
Based on our research, we found that your program participants increased
from 139 to 239 in one year. How did you recruit them? As the number
increase, did you experience any operational inefficiency?

How do you measure social impact of your own program as well as social
enterprises?

8) Fast Forward

7k,

o,

v},

A},

o}.

What is the total amount of time spent in selecting a team to be included in
acceleration program, except for the recruitment period?

Do you have any know-how and your own distinctive processes that make
the selection process more efficient?

Teams/graduates are being grouped together work as an important factor that
contribute to the success of incubation? In what ways do you encourage
co—operation between them?

Based on our research, we found that you offer same incubation program to
all selected teams. How do you support the various needs of each
organization which is beyond the scope of incubating program?

What is your plan in terms of "investment"(if you call it investment) in
Non-profit startup? What would be the main purpose/expectation of that
investment activity.

To create mentor pool, you need a network of people with different layers of
expertise. How do you create a talent/mentor pool and manage their
competency level as well as the proper fit with start-ups.

What are the main modules/subjects for your 13 weeks training? Which part
of training was deemed most relevant by participants?

Do you believe you can apply the methodology of silicon valley to non-profit
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startups? If so, why? If not, what makes that difference?
2}, What is your plan as an accelerator in the non-profit field?
2}, Do you know any good sources for us to find recent trend of non-profit

startup entrepreneurship, sectors, characteristics etc.

9) Skoll Foundation
7b Awardees2 AR E F ofd AAE AXL F& 5s o=
. Awardeeg9 €5< oJ9A EYUHHS L Hrtste=A?
A1 communication plan/guideline®] 91=7F?
o okazhet A Auw Wel Y, FEUAE Wi e
gke] zpelAe] drhd FQ17E? skolle] 7hd B A& Fololeti AZster)
2}, Skoll World Forume Z&3}al 9l+=d], < social enterprise/innovation A<}
SEol tgk ool v FAlQIR?
mt. 'foundation'e] AFSWSH A EXIA'R 7]5ety] A oW s sfof gk A
Zyep =71
u}, skollol| A #] % 4%/4?3 T KIVAX Y o2 £ A7 o7k
Ab Al 2o awardeeSS el A Lat=t, o5 LolFEE staffeA] &
g A2 Folojga ‘340}%7}? skoll®] 2] 4 ¢
of. ¢F 20Wolgt= W 7IE w¢F AlES Pk, 240
stoll daf nwlg Aol A=7? Ade] Wwaks 24T o ofgE AL UA=7R
2 (319 27k & & Weol) funderg s #Eske A4S db=d, fundersel Al AT
sAt3 A QHES oW ofHet=7}?
A AESL AAbet=7E? awardees | Wd AR 2AAE o712
1
7} Awardee53 &84 02 4ds] "olAded, 1 AF ArUAIEE oJE9A 3§t
=7 ARdes AES W ofgwoly FE59E fleTh?
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V. AJAHA
L Fo< B=7h

1) ¥ 9 Y 2B E Y (Non-profit Startup) 7§39 &
7h v AEEY, AFAT Y47 &2 Il

O MgelzBEdd] B8 BA 24 2 P2 A4 J5ul wege seEglehs 1Y
o giHoz Ao AR NAALS % & U3,
H

O ‘Hgg7|dolghs YubAl R8s 2% @a v 2EEY ol W she Al
S ME 7)o g7 Hs Agsta £9std g bgE B4R FolE F
.

O @, WYY AHEe] AFL ARSE AGYIE MLz Ao P
o wgEagEgelgs Sojo] e A LAAE sgter] 07 ugex

Et‘
BREYolghs e AALYA wopgola A4

O &) 54 B AA 7IAE Axehs wgR'e A58 G-l Gl wed
gste 249 54 2 e ‘2uEd e To] I ARgHths HellA 7]
=9 WelM = deHe 2ReR B 5 9ls

O A N2 o &elA ot Rol= 7 woje] Zolghs Ho] vtz nYeAEEY
o 558 A & BolFe AHOR AR MY 555 de 7 odw

W WgeErEy = vl + AEEg
O "] 2](Non-Profit)/H] 4 2] @A (Non-Profit Organization)

- ol Ao AR A -‘4“]2 Hlge e A olols TetA B AS d
A Alge BAlE AfTU FFE A AR oo FekA] e Al
Lo oY & 4% sk AL Hde ), ndrers: &4
(B, A AAY] ooz A To0E, o84 oloDAs 2= A
TH = B 7Fs (S1719 3.

- oAl AH: A nonprofit organization is an organization that has been
formed by a group of people in order "to pursue a common not-for-profit
goal", that is, to pursue the stated goal expressly without the intention of
distributing excess revenue (i.e. profit) to members or leaders. A nonprofit
organization is often dedicated to furthering a particular social cause or
advocating for a particular point of view. In economic terms, a nonprofit
organization uses its surplus revenues to further achieve its purpose or
mission, rather than distributing its surplus income to the organization's
shareholders (or equivalents) as profit or dividends. This is known as the

non-distribution constraint (Wikipedia).
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O 2EFES(Startup)
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A, "ol A njgE] 7| #e A AY AATE A ol glo} A x
7] oje& Fxen A3 HandUp% o9 RES

%1 Y 2715H A3 A7 (for profit social enterprise) &2 W& oW HA L
= PBC(Public Benefit Corporation) Hej¢l. 7% W& w= WA H b -
T8387] wit] PBC2 A#dte Aol Eaol 5. PBCx A 54& S8t
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2. Shareable

1) A&
7b AAlD 20179 69 199(€) 17:00
. WAk Neal Gorenflo, Founder
o &
O 278 2 AL
O 71 &5 27

039 2 3%

e

2) 71#&8F 27
7F A"
O Shareable2 2009 dHg o™ Nealo] &

2 u ke
= SR EIANIE

of

A zto) A} ) E(executive director)

O Shareable A&s4o2 ¥ F v ¥ Y& WS 21, HoFa, s &
T o) T =1L O =
JE S dyFe 9ES &
L g5

2 e B9 AuE AAAAAE, AHHsE HA
e A, Wk 05 £ 2 AgEe RS g @)cﬂ

&9 (platform corporativism) 7ldo] 43S W AA YA}
o
=

3) 49 &%

Q. 9= =427} Shareablel xqz‘ng};}—, B zet=7F

AL UG R AFE olfr= 2710 FYAYD AldellA Shareabled] 7]H-& s5317] uf
ol 7k e AR AL a4 FE %’io] g2 dAsHA HAs. A vdEr
gol AR 223} ALY o] A EA]S 8 FE WS EAG AL de. EE dHY =

A3} FEVAHE Boud 715 R8I 98,
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3. Democracy Earth Foundation

DAL
7F Al 20179 69 209 (3H) 08:00, Skype
Y, Wz} Santigo Siri, Founder
o &
O 27 5 A
O 71% &5 20

O 49 % 3%

A

2) 71#&%F 27
7} 7l L

G VCES g3l Frksn g, e B PUES WE & AAAW A
3 BN FHlBAew Sede AL 20k & nd § AL Aoz
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O DEFE& Hlgg)7|#e g2 AYEJAN NPO2E & AHA4lE DEF/) 8l ¥4 % A
Bal7)o= A0l &ol(limiting term)etal =7,

O DEFY HF 542 gt fAstiA A7 7AFHEA st oy, x4
o] BAg o]F= Aoy FHl= A FashA gkl .

U g

3) A9 3%
Q. 9ko]FH o] E}(Y Combinator, YC)9} Fast Forward(FF)ol|A olffwjo]d Zz 138 7
=t zolol =7k

A YCAH FAE A wskon 7] Tx}:— PG ATESO] o] ARSI, YC

o= AFY B (scale up)# ¢ FZE(revenue generation) SH TS =g HIGH
o

FRolM %= F25 Wb, FFe vlgedd diek ols7t o =i n|geld A3hst vE
A3E 7ML L, webA DEFY WekAo] s A2 =g Wt Ao &

o

.

Q 719 B AdE wE Alo] deht FE&P=7h

A BgS wor =4 g2 7de] B eAMEE e Aw vt b2y g o=
gl o= Ao Aol Bad A Hrhe devt lvhal 5 7] @Al Uy g
T4 Agotd FoS WATA uvletA Hol 288 FF(action)S HHA F

Q Ay ARr|ust deet=r

A AR7IR da)s A AR71ES ARIEdA e S9ES BER dste
BE7F B oA T el 2= aRe] #E(big destruction) F-#7F 9lojA H
o= Wol dstar JA 4

Q. DEF9] &% 7829

A, AE-gte] Ade dlete Al AHEAUA(Cryptocurrency)E &3 A4 A S

FHIA . 90 TE YT eE F9stal 9lon, ICO(nitial Coin Offering)
T adlskal gl Jim o] olfrol = FAilo] Wol gl A2 FEd Q)
= 7187} Iud ol £& A 25 dAle Aol A A (Cyberpolitics)oll #H4lo] .
Sro o] g AREHTE Aoy dHdA DEF E3E9 &gt dis] A
o] ®ol gl
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4. B Lab

D AL
7F Al 20179 69 219(5) 10:30
v, Wz} Jessica Friesen, Senior Manager ¢ 29.

o Wg

O &7 9 <A}

O 71 &5 270

O 29 4 ¢t
2) 71#&5 A7)

O B Labe WUAE FERS FHOE BEAES AN £5E WAIE WY

= 1l fu [e}
2]7]3<.
O BE 7|9E0] “As Y3 Hai(Best for the World)E 98 ZAsHA &z 1 24
I} A1 M2 FHEAE 9454 HA S T e AS vHeR 4 s

o}]\]_
O B Lab<x 7I§je] F8t= 7FA7F FF7RAQ0AI7DAA olsfdAIzk 7FA(21A7]) =
Agsofof k= e TR ¢

. A
O B Lab A 2=H W3k(system change)E ¥42717] 918 T4 s A9 23
kil S+
Step 1 - Hlgs &8 =4 W AT ¢ e Hl2y2 gyE9 A7HEES Al

Step 2 - t Tk V|50l glrgol offA & wekd ¢ &S E(tools)

=& FAAA 71

B Lab’s integrated approach to systems change
* makes an alternative viable and scalable.

-0
o~

y yshared & Du.ra]?le
y Prosperity

; . O=
Build a community
of thousands of credible (o g o)

leaders -- B Corps

Inspire billions of consumers,
Create tools workers, investors and
to make it easy others
O for millions of other to support businesses
« businesses to follow who are a force for good

Develop market
infrastructure
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O old 3uA #4& Aedoz Fastd A&7bsst Mol 7|gE. B Lab> E&
71, nlde], AAAE 550 AAllA ZHil(best in the world)7} obdz}t A4t
S 93 Hal(best for the world)7} He RS F79

O B Lab2 22%¥ 3 EUA Rd(Global Partnership Model)S -&3to] 7} z]9] 2
%7k A W FEAE(n-market leaders)? UENZ S 3l vl5&5S A A7

2 gk

UK *
* Europe
* USA/Canada ® Portugal * South

* Israel _
Taiwan ¢ Korea

¢ Kenya/

* Sistema B East Africa
(Latin America)

_ Australia/ e
* South Africa New Zealand

O B Lab9 =29 3IEYT Regional Partners, Country Partners, National

Ambassadors, Market Builders®] 4714 Se4.

- 197 Market Builders: H]344¢l MOUE &3 &5/ §3(2017), 9¥(2017),
d7HE(2017)

- 297, National Ambassadors: 1 ©¢ A%FS E3 &2 FEYA/ o]xed
(2016), Holze]7he3t=(2016), thE1=(2016)

- 397, Country Partners: thdzl Azgtele] we =71 @9 EYA/ Au
(2016), Efo]$H2016)

- 49|, Regional Partners: B #AgHS Fofube wjebA]ql 2| ek} Al wl=/7)
UtH2006), Sistema B(2011), S5/47d#=(2013), FH(2015), ¥=(2015), ¥
2574 & Lusophone Africa(2015)

4=

t} g%
O HIF2 &4 5070=roll A&, 1309 7] 2Fdell 2 e, 215070 719 o] H]
F 95S WES(2017.6. @AD).
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mschool \DDe“th QCAsqﬁ"pﬂg The B Corp
community is good
o EILEEN <% company to keep.
MSHSA | FISHER i . g
‘?e‘fswb‘ 2, 1 50+
s SOCAR CERTIFIED B CORPS
U—iivg) mysc 20+
ROSHAN KICKSTARTER T COUNTRIES

130+

&Y b Q
~F ’ INDUSTRIE
natura p‘&'”‘ patagonia 1 us S
warBy parker  Triodos & Bank ‘-’ :‘mﬁgﬂ-\f— ‘:::. UNIFYING GOAL

SUNGEVITY
GENERATE POSITIVE

O wl=ell= 2,0000 A 3APE A5& Wk
WE SAbel A dshal Qg MEZ@A Lm0 I A RS,

5. B Labd] o4t & 64%=
= 80%9 &9 HE= IUAER

Stewardship and Acceleration

Society needs a stewardship institution to drive this culture shift and ensure it is meaningful
and lasting. With a philanthropic investment of ~$10 million, B Lab can solidify its foundation
as this institution. With additional growth capital, B Lab can meet accelerating demand and
catalyze a tipping point to redefine success in business.

BUDGET $5.2MM $6.3MM $7.5MM $8.2MM $9.1MM $9.8MM $10.7MM

PHILANTHROPY

80%
64% e
50%

2013 2014 2015 2016 2017 2018 2019

O Hlig orgl7] 93] @ 7hA o] A Assla 9L
- 4% R BA=GEADES] FlE frmste Aol Mg d¥FEs ddste A
] Hfﬂc Al BRAEE= UEHAZL W7 gl o]SolAA vEess ¢
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T 0w HF AFE B V|99 EFo] Foplthe TR FAE AW HES
222 dEE PN AR SEitta F @A vE 5 avpdel sl
A ZAFFolal F e okl I Anprh yE A,

- AR S A AFeR AYdAY dxx wg T AP e wd
500~600% A= FEe] HlFo|JE e YAE MasH=d L Skl 250 9
YA Y= A= & uF ASE e G2FEADO] ol FAE E3
A&7V US98 Ade FHE ¢

o 1
= T
- 1 Y 2EE A v 58 o ayF o Akt ¢ gl AAR(ZSYE
AEHS A2 e 9L
ol P E 7}
O 719E0] A5 A 71X E SAHS = F80] T3] it T4 AHes = e

-
ABA, $44 QIE 24 B wEol PR AFHL JL.

About the B Impact Assessment

a
O O
r—
-~

@P

O BIA(B Impact Assessment)®] H7}9 9 A uj+2(Governance), & AHWorkers),
374 (Environment), #FYE(Community), L7 (Customers)®] 57 GGoz &
J7HEAR AAE wE7] A8 2 ES.

O BIAE® @A #7} AAwkE B4 &17] Bu H7bs stHA 228 AE&E UAR
A s 2371 Q. oW IAES a9 AES odd FIEAY Ax2 AR
Aol §17] wiitel BIAS dHHA w54 a3 SRl .

O B7}= scored®t unscored® o] FolA=H], scorede +% $HE ¥ Ax8 o
E vjzy2s Bde] A AFR FA4H 1AL unscoredt & ]

(ex. &% 5= 744,
O BIA® 9, 715, A9l webs & 78709 WS 7L 95
O A1A 744 54 #¢k oot FEYA: 29 AFEE 784

A
S SHHFES Sa gda vgesREe] Y% AFE

e
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Q. B Lab¥} PBC(Public Benefit Corporation)®] A= Falel71?
A. PBCE =%dstedl B LabollA =ulE wEE Fod A& 5. B Labd] HHS
& = > [e] =] o
i@ o oA gEdEel A AAE A FARES §H g 0
8 5 5 o o o o =
= 20l A8 BE sk AAY 92 Be 2 e . 84
Fo A PBCol #at WA So] oA 9= A4l
Q. vl PBCY @A oW 3r}?
A, HF3 PBCE 44 o=z WY, HF2 B LabolA Aldste SA Aol PBCE
S ) [e)
229 WY Feel o\ g Fwe uFolAw PBCE ohdi, W e
[e) = = o [e)
7190 PBCOJAIRE H|Fo] ofd. H]Fo|HA PBCY 7]19% . thih B Labe ¥
[e) Z] = o
F A%5¢ wow 2d w4 ool PBCH HES 238 98
fi
B Corp Vs. Benefit Corp
Some companies are both incorporated as benefit corporations and certified as B Corporations— others are just one or
the other. Here are the differences and what they have in common:
Benefit Certified
Corporations Both B Corporations
NUMBER: NUMBER: NUMBER:
4,400 227 Certified B Corps are also 2,000
benefit corporations.
PERFORMANCE: PERFORMANCE:
Self-reported. Must achieve minimum verified score of
ACCOUNTABILITY: 80 on B Impact Assessment; recertification
Directors are required to consider required every two years against evolving
the impact of their actions on all standard.
stakeholders.
AVAILABILITY: AVAILABILITY:
Available only for corporations in Italy, 30 U.S. Available to for-profit businesses regardless
states and the District of Columbia. (Maryland, TRANSPARENCY: of corporate structure or state or country of
Oregon and Pennsylvania offer benefit Companies must publish public incorporation.
LLC options.) report of overall social and
environmental performance
COST: assessed against a third-party COST:
Filing fees vary by state, from $70 to $200. standard (except for Delaware B Lab certification fees range from $500 to
benefit corporations). $50,000 a year, based on revenue.
ROLE OF B LAB: ROLE OF B LAB:
Developed model legislation, works for its Certifying body and supporting
passage and use, offers free reporting tool 501(c)(3) that offers access to Certified B
to meet transparency requirements. No Corporation logo, portfolio of services,
role in oversight. and connection with the B Corporation
business community.
Q. PBC7F 99l FAE T o] ojgAE g7
A 7199l A% PBCR Aol A 93, W=D A oladuAAE A5l
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ol gl ZEA T HAAEYAE PBC #sto] dele] Be. 1A Zhdo:= ol
ol = PBCE HA 3 3.

O
=
oy
o,
[
=
x
=
offt

el BEE 5 A=A
A. =24 7]F(global standard)3} b A el M o] A& (local execution) 7] W&
‘ 23 B Labe #lFo] w39 FEFo| oljat
WERD e 9S. HES Be Folt 7 27huiee] oAy
i Qa, T AR g FEVAS wolA SRS dhu 98,

Global Partnership Model:
Global Standards, _Infegrated Neiwork

1 through in-market leaders
B Lab Global is the certifying body that creates and manages the
standards/certification and provides support for broader movement.
Partners manage activities in their local market.
B Lab US & Canada function as regional partner.
B Corp as a truly global movement (not an “American export”).
Best path to scale, leverage greatest impact through Partners.

7o N o @A gt

A HlE 71l EAE dod 9ol A wiE Ve ZAVE s ol fid
o

Q W T AF oyl TAEE driy Ha AAS B HEe o9 HET
A AE ASE AR 79 o dolR. HF 1S5S woyw 8050] Hojok kv 4
A E7bE s B 40d0] v 4 Al 719 @ 24 i 803 = e AN

5. TalkingPoints
1) 78

7h Al 20179 69 229(F) 15:00

v, Wk}l Heejae Lim, Founder & Executive Director.
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2) 71#&E &7
A
O TalkingPoints& A12FgH A|7]= 39 A, Aol tishd thd o class project®
AR s 2REE tigto A 1000925 A9 o} ofojtjolE A5k &
O TalkingPoints© XY ¥} 529 AF(parent engagement)S =955 wAHAl
A EHEY. Aol SRS SMS HAIAE HUlH Hdo] Ho] SR A A
G, o] B4k Thsdh @ e EAY ME EAE Agshs Ao §
M.
O @Al 457) FollA SHER 38,000% A&7}k o] &3l s
O z7ldle= 7= HY71E 2ot 9=t dAs AA S i F4.
3) 49 s%
Q. =4 JHE HdYGoL(e)E A-E o= FAUL?
A AHSE ZRAES WL u) g+ 2 (customer)®t 58] AH(beneficiary)7} &2 ©
At ol AAlske Aol g s Aolgt AZS. 1M mHo] WAA 49
o] HAAE WS, Fe= APt WMuk gy o4y Fapkal st A, of
Ud avre 20R 93gls A HIHEEEHet By 25¥ FAtL o] &
olgA &A uRlste d& wEste Aol gA @5, @A teacher producty FE
°|iL, School productdl A HI-&& Wil Qlg. wEe HA| 9] 259 F+EoR WA
g
Q. Alu TrEH Efgo] 47 A Zod A9 S oudsp
Ao 19E A Gu. 27lde AEA B4 e ofwA ZBHemerging star)ehd B
S W77 g golgtd T3 @A Ag- Aol HAAHA #Ho] off. o
2AdY @ AL AYstx AF TalkingPointsA 3 457 Aol A Yste= AGA
7t EE Qe
Q. AFY ] S 8 9 T €55 o=
A drbd7iA e Ad A o' A% (organic growth) s skt oAl ofF dPSES 3
of g}l "37“‘5} Ao} Ao g oA 3] (pitching) & st A7) AMEEC] ¢
A2 FRE #4 TakingPoints AH|AE Wolso|7|2 & IHAd e AT

(grant)= H‘d A7) %S @ol Fed dorE 17 A outreachES ®ol 3ty
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A o] 8 S GSBI®F Fast ForwardZ 5§ wWek=d], Zfo]do] =712

GSBI= =zl ddegeldelzt Mz H@ 787 A= @%s. FFe
TalkingPointsE Atz AlZd o 7|0ke 2 5o HA & Zgo] HE. 71 F
St A& Aet(cohort) Al&Folol AfFHEZF FAH e A e

U, 7149 24 5 d el Eed AT Bol Fawsks.

wge 2erEgiolek Adel B45 Yup
Ade AFAT QAW obd ARYAE %

Q. T Age?

A, o] 825 Y Bol grste o] 4% tade Aw Avste EFAE 9 TEA
24 4 9= Al A (product strategy) T4 T4, FFole Frob #d Fofx il
Aol 7140w oy a9 W& T AAdToly A= vl [Fste
a g

6. GSBI

DAL

7F Al 2017 649 219(5) 13:00

Y. WA}k Neal Harrison, Associate director of replication.

o &

O &7 9 QA
O 7% &5 270
O 29 9 29+

2) 718gF 290

7},

R
O GSBI&= ##AlE (Miller Center)ell A5 o] gl dejdlg= A AAAQ Rz

474 TAE gty Hsl dddolds YL
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O Y94 = 37 9doA 2 &3
- 08 & d&A A dASe] 7|AVET A A DA AFE 43,
- QEE AR Qe 48 FARAE AT T olFR F AER 9
BE FAA 47,
- GSBI: dAlzg ol g7
Focal Areas
Miller Center 3 focal areas:
1. Education & Action Research:
student engagement T i
2. Impact Capital: impact investor
engagement
Global Social Benefit
1. GSBI: social entrepreneur Institute
engagement
Miller Center for Social Entrepreneurship
O GSBE 200338 AZatgon A4 A7 604FAA o2elAn g 23
EAL 7147l A AAd AYs dAEZE AFsta njzUxs R E3lH A

AF9L 53 A4heAn B Fuses ¢,
Impact: help social entrepreneurs scale their impact
PROGRAMS

75
STUDENT FELLOWS $418 MILLION 237 M_ILLION‘

660 FUNDING RAISED , LNES'“FAG‘“ED

SOCIAL
ENTERPRISES
SERVED

O dANA Y A= 7599 st A7 (student fellow)S ¥iEF L, 6608 Al3)
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A7197FeS Adst i F(output). ©l5 ABA7IA7HE F 49 1,8001 29
F2AHE frAetL(outcome), 29 3,700%F | AlEEol A AU AE AT S
U 25 9 2233
O GSBIx= Hge st 429 W8 27 674 A== +
- 247 b9 ¢ 7] #H(Philanthropic NGO): A%<l H]
Hzgoly 71550 Fa%h
- 7194714 w9 el7] @ (Entrepreneurial NGO): H] G g 7] @ol Ak F0& FZEdhe
4%’] S 7R S dEA Al Es WWHO G2 7| 3o s 37F Ao gt
- 27 A7 5
- Ab8] A W] ZYA(Social Business): 4+9S 5 A543
- 28] 8 714(Social Entrepreneur): A4 7Fx|9} A} A 7R E FAlY] FFg
(Double Bottom Line).
- 7199 A+8] 4 A <) (Corporate Social Responsibility): duka el 7119 &ejo|L}
A3 A Mol FES 233},

- A& 2l 719 (Traditional Business): A%29 &9 o

3}

7]

of Mo

o Jutd Fejoln

s

.\_4

#7719

Ho

The Non-profit — For-profit Continuum

Philanthropic |# Entrepreneuri Bsoldal
NGO al NGO "*:aflllﬂss
g ([ fgonersten ||
reinvested)
American Red Cross Grameen Danone Foods

Sl Bunars Ereerprns SEAGATE

Slide based on the work of Alfred Vernis, ESADE Business School

o 67k4 W5 T GSBI= 7199714 wlde] 7], Akl 4] vl=y s Zejan A3 A7)

Aol APk 9L

O GSBIdA 723 ga} E’:‘E— ZZ2aAe 3714 Jfﬁ:* S 7HA A 9
- 7147l Al A ](Stage) 71947k dA S 1ysle T2 o
O}E% E]’.

- AYFH(Curriculum): B AgFH Fo|A GSBIE= v ZY~A Rdo] FH3dl
7197 50l Hl2YA RS FAo0R WHEE wheold 4 9k A
- WE A (Mentorship): 7|47 ol Al A&l HEAS ¢ F2
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GSBI GSBI GSBI
Boost Online  Accelerator

Enterprise Stage i

Which program is for you?

G S B I Blueprint (seed stage) @
Validate (start-up stage) e
Prepare (growth stage) [ ]
P rog rams Average # of years in operation O-lyears 1-3years 36 years
Program Benefits
Executive mentorship L [ ] [ ]
Business model focused content ® ® [}
Online +
i In-person  Online + 4
Delivery Platform 4 Video +
workshop:.  Videe! | rocigence

Program Outputs ﬂ

Executive summary

Business planning documents

Business plan summary slide deck

List of potential funders

Investor profile (2-page marketing doc)
Financial plan

Investor pitch deck

Due diligence folder

Additional Info ¥

nvestor Showcase [ ]
5 UGt e

50 $0 $0

O GSBI= 7199719 ©A4AE A Blueprint, Validate, Prepare, Scale®] 47}A& -
®35la 9l Prepare SAZIAES AW

GSBI
Programs

Blueprint VELGELG
GSBI' - j GSBI'
\ % Boost \ f ﬁ?»-BI \ ! acceleratar
. — —
Outline and Create your Prepare
develop your business plan yaun
business and test business for
model assumptions scale and
investment

O Blueprint ©7: GSBI Boost X~ =13}
- o4 Hl=2YA Hdo| gl g

A4l 14F

A
gle] shgae] w2 2ag s

rir

- HEA AT, wzyXs
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planning documents), AFAAIE Q9 &2lo]= M E(Business plan summary

slide deck)7} AH&=4.
O Validate ©7]: GSBI Online X213 A&
- H2YA 2o 243 ALY Ags L A 8PS AF
- A"d A 1~3d Aol 7[97HE o R 1

ol

- WEY AR MEYs Bdd 4FE 0% 5 AT LA Fa Z2o
3 A9
- =233 A%ES GSBI Booste] ATE(LFRIA, AYA A, AAE
a0k getol )] el FAFAR B2, v AREAIA B, ARALo)
B39

O Prepare ©A: GSBI Accelerator =713 #|&
- ARlel B R AR Evlded 4%
- Agst 2 3~64 Ael9] 71947tE Ot eE 19

=
- AEA A, wEYs Bl JFH wg T8 AFstn Ll vite 1
1 Eg5s B3 T2 3
- 2203 ARES GSBI Online A¥Ed] ¢s Fx# 3% zs(Investor

pitching deck), A4} £ (Due diligence folder)o] Y.
- GSBI Acclerator?] 532 &4 Fdoz Jgsves Myt Tz adAox
(Investor showcase)& 7§&s=H U5
O GSBI9| E= 2 FRz Aed.
O GSBI9] A 34 GSBI Online?t GSBI Boost ZZI#& F7t2 7|sHA
o]Foj7. 20039 H-H 201297FA+= GSBI Accelerator Z =137k ]-53}5 o
109 AL 713 5e 13889 2EES] VI7ke de ol g e

.

Scaling through adding GSBI Online and Boost @

FY2003 - 2012

GSBI Accelerator
GSBI Boost

O 20139%-E GSBI Onlinee Al Ztata 20153 5E] GSBI BoostE A &8tAA #o]
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3 7k el 27h,

o ey e

O GSBI= AEFEQ 0] A &7)%

VEer gt

= [e]
& 4E 9y

3171 918l o] 47HA 2%

$23

1) odHE md(Impact Model): A3 JHE A3 Quantify social impact

for investors)

N

Ea ol oo

3) }‘378]'@' M 0

S

3 Bl 73
(Scalable Operation): A& 93k 7|¥42% <

4) T2+ #H](Investment Ready): FAHA} o] =]

Achieving
Sustainable
Growth

1. Impact Model

L 4

Quantify social impact
far investors.

4. Investment
Ready
Sustainable
Growth &
Scalability

A modul to nchieve
growth and scale

2. Business
Model

Demaonstrate
- economics
of scaling
3. Scalable Operations

::::::

O A WA 829 QAE mde e} g 5uA 1FS L3,
- g3 AP Ao
- FaRGELA) Bl A BAY 1%
- TR AYEA 2 AFE AF EE Aua
- QAES FYY FolE FEA
- ohE oknn) S BAsE 9= 24wy
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A

g

*5/ Documented impact metrics, superior to alternatives

4/ Formalized metrics collection that prove impact
Impact Model
& Metrics 3/ Validated products or services compelling to the poor
2/ Problem staterment based on beneficiaries input
1/ Clear mission statement
12
O % WAl 249 Wzgs % 5744 gA aag r|zew 3
- B8 g @A) A4
- AF 2 B9 ol
- 17} ROIZ %33 7px AL
- A BB WHE A o A
- FEY #AY AAH Aelex. THA #HE F)
O 99 & wzyx md PREs ) 71d7hE0] Ae mzys dg i
A aNFoRA FAAY B Be A9 ofFod £ gli #
NG
A
5/ Partner relations codified
4/ Customer acquisition methods and market development plans
Impact Model
& Metrics 3/ Value chain, including customer RO

2/ Unit economics with margin per product/service

1/ Clear target market

>

Business Model & Metrics

=



A

o

- 2EA W=y

A

Overlap Area is
Critical

/\ode

[}
3 ©
c O
n O
S =
(1]

Integrated Impact & Business Models

Impact Model
& Metrics

Business Model & Metrics

oM

ol
iflat
;O_

B

)

O Al

il

Al
7 €l(Management team)

7 9]

Al

— 53 —



@

Scalable Operations

5/ Integrated KPl/strategic initiatives with financial metrics

4/ Strategic initiatives for multi-year, sustainable growth
Impect decel 8/ Process manuals for quality control and repeatability
2/ Operational budget plans with the ability to compare to actual
results (e.g., KPls)
1/ Management team )
Business Model & Metrics
16
Ol Al 84s F2 FH. 2BEY Hlzyze 549 SHt Add 399
2259 AFolL B 5 AL okl 57K ast AEES ] duhy £
H7F 2 d AEdAE #9d  ode VEeR E8F
- AR} A
- A =y 2e g A B AF A7
- &R B, 40 2 AF 5%
- BARel A ARUANAE 4 o FA 23
- A Ere o4
&
Scalable Operations
A5f Complete due diligence folder %
4/ Justifiable ask
Impact Model ; Investment
& Metrics 3/ Breakeven analysis, profit and cash flow Ready
2/ Multi-year financial projection for baseline
business and strategic initiatives
1/ Audited financial results
Business Model & Metrics
17
O 2% £& 9} B3, BAFY THE FAWL AFE o9A 2884,
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Selection Process

Two upfront qualifying questions: are you operational and impact focus

vh ZEOE 43w

O KPI= Edolyd wke oY AYFA ws 53 e A9
O GSBI Z21% o] ~EEQES dAdggo|y & & ExE u= v &o] 80%
[e)

o2 =1 UEF 209 €Y oS FAREE.
O Zzade YHE Hrl= U 7|97l A GSBI ZEa13s FHsH AW net
promoter score®d &A7+4 100%<

O H7he Z2a¥ A& A& g 3 Eé}ﬂ b Aol 22 adlle] g u &
oo AeolE g (6007 ool H Fell= wpd Mol & dsta gl
S 5E T SHEL 40% AR £E 5T #YE T e vyAE
1EYE.

O GSBI +9u]&= AetZeaostelA 1/3& Adsta YmAE 2x2 S35k 9)

o Qb £l FRE 25-3u e £E.
O GSBI: EY MEAD} 23 HEUE BYL 7L FEY, 7197HE Rol

= discovery }EUY 5 thoFdl
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Q. B4 U4 F A5F ngdygr| B obd ALE=?
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A A WA 6ol 7189 AREY 9 MERS Adsta 1 AgEHel Evd 10
A7 5 FadES AeEggdgds APste A9 dads viAY Zrafow
a0l Ads} aAolAE 200~3008 AL U FE FAAEY. adAolx A
T FAAEL AT ¢ de Hﬂe npAs F 1 F 3/ME Y] Ad vzl Fab A
Zolup 44 Ads AdstEs: dES] AHH0R Ef.

Q. GSBI®] a4 3 &5 g HFe?

A YCe £FZHEY 77k 27]o FASAIN GSBlx= 1 &S UFA %5, GSBI
T AEAol Hlzy2s 2He] 9lof 1 Zo JF3 SAojy Wi I AAR F o
FEolE 998 ¢ dsite AZE <sta A 7duE G494 & A
o ¢ AEE Frteke ARR AR Yok gl

7. Tumml

1) A8
7F dAl 2017d 6€ 214(<7) 16:00
Y. Wez}b: Clara Brenner, CEO and Co-Founder & Charlie Kannel, Portfolio

Advisor
o &
O 274 % A
O 71% &5 27
O 49 4 3%

2) 718gs 270
7k A9 WA

O Tummle AT &7 BA TAY. v=iE ofyzt AAAH R EA 87} e
A A= e, BEA O EFAQ FAES A o 3ol vwAa glE.
013151 A tel AR 22z AT & fle ARl RA] HA7EEe] o

A HAE =& ¢ dvka e

0 Tummu MAE oed HUH YRS BA BAE HAT IS RS 8
% A% AL AL FE AL Tummle BE A

i ARAEY &
59 ko] &
O Tumml& v
A 3871 Ao FAHPS
U "
O Tummle EA] FAIE 374 999 971A] o]ar= Aolst
- A9A4A 2 AR v 2YA 2 FEAe A AR 9 A7 A, Tetdes 2 ort

EIO
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- UENS 2 AAE: 435 AXE, oy, A

-
= o
- A w9 FEH, BE Y E, 4 9 A% 97

BUSINESS &
FINANCIAL
SERVICES

ENERGY,
GOVERNMENT RESOURCES &

& CIVIC TECH SUSTAINABILITY

HOUSING &
THE BUILT
ENVIRONMENT

EDUCATION &
WORKFORCE

.25

O Qo] A Z2as Faf 28 999 Ad=, Y 3, 181 dELS A4
g A el o BhdEE 2 Tummle 2854 (Convertible Equity) 5%% ¥+,

O z7]9A A delg} ofeltyo] & HAES I« Fw¢ AEE FAaS AT, =
7] FAEe] Ui %2‘5 o3y 2HEQE] X vE BE F e

l

O Tummly 8 ¥EZ
- Chariot: =A] W 54 ]*101]/‘1 Fugo] FEatchs Aol aetsl] 7t Ajn

2ol ¥ =(Ford)7} Q14

- Valor Water Analytics: Water utility data 3AtZA FEoA A Y+ FES
T 5 e ol B 7168 AT

- Artlifting: Zofv} R Aejol] & o E7lEo] ZEoju A|ES Eaf ok Al

TUE 48 F JAEF A4zt 73 E AT

- The Town Kitchen: &8 AT HAdS AEde A 9 AHES 719718 o
Aste] JrdEY 7lE e 2 UEYA S Adste 7Y

- Hive Lighting: ¥&/%% FoA 2HS AHES o Ztrt Al As Aztol

A A" 4 Ase A9V B a9A Fo2A dquyA @H 2 g Qg



- Green Badger: 237474 E2]
- HandUp: =A| w2t
- Neighborly: 7]¢lo] A]

3L

O A9 ol dA7HA 3871 7IFES SiHlol"gdr XEZZQE T3l 448719 ¢
A5 FEdon 3607 WollA S TR AA 7Y e 1Y 97T &
2lo|a Fxpgk g|ALe] At F 71%7F oA e F409.

3 A9 ¢
Q HIFHZ AAE ol f= Fololv] dAYS ofdA =7
Ll

o
A HY A olelelol AYae 2
].

{O

| 249 (Social Venture)d] FA}ets 3ol §1%d
71 wWiEel o] gAE FAE JMAIF e 999S HoFHok g, JP Morgan,
Impact Fund Alliance®] %7]o] FAE wkal Omidyar9} Blackstone oA %= F
Ag ok, oAl e AEE THEojA I FoA T H2YXAE St 9.
CAEA AAS fElAE Tl gt ofd] 2 o] Faetd Tummlo] o]d H&

of oW =&
= E

FA/EEHEY MEYD 4 2 FYse He & EE.
Tumml =AW 2AE BF7] gl AR d9& Fostx st Ju 37
B3 FolFol BA(early engagement)E 7HE3E ChariotS AFY Z7]HE A9
HAE DA FA olqrEel dE AF AFE WA AAS JFF. W A
gt ARLS AR e AAAE 459 v A x Yol FREZRE JYFA ALs @
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3= “Roll My Ride” ZE2IE 391 1 FAAA E69 A E 18&3te &

o we% g 9L

%7] 2EEQo| Exsls wE glagn
Tummle F%AH o7 Ex2 wol s
S, ok Asle) 9 @ shebs

al =
= AE/AE 29 EA g7 R B Ao A9

9'L
=
30,
K
()
w
=S
|
~
s
N
)
>
e
)
(@)
AC)
i
=
ok,
PO
e

DEFE v 9 g 7F 9he=x 1wl
g, Hl9gdele] el HM—E
9% vaE Ayt §

1 )
U RUE BElo) S 4oz 7

_59_



ooy TR W] AL S HETR?
B AEEYS MAsty Tz RS

O

SEEE we 7]]]o] duly &=
1/3~1/2 7}=F €.

o

719

=

Q. Al FALoE A AEEYY By FAat g njd = ZE
Eig e P R e

A. Tummlo] FA}eh= %7 ]
Z o wjdo] o
Oy FAA7E A OiL

8. Fast Forward(e]3} ‘FF’)

I KX

7ho GAl 20179 649 22%9(F) 10:00

A, T,

% wdg a0} s olgAE

=

A, A3 99 £80
]

29 (rolling model)

a3 olE fdf £

(Mission drift)7}

719 0] AAat

. Wekz}: Christina Shatzen, Director of Marketing and Communications

SRR
O 27 2 QA
O 71% &5 A7)
O "9 4 &9

2) 71#EF A
7} e
O AAl #49] Ha vgde] A& dAyoly
O Shannon Farley$} Kevin Barenblat’7} &4 gxjo|n B

W Aol 48 A0t 9%
0 % Be 27 g WA 432 T 98

- Shannon Farley: H]J2] AEo|A Fd7te]
+ Spark®] HHE S

- Kevin Barenblat: H3 7]97F24 Context Optionale]&t= 3ALE #Y]

% Adobedl| mjztgk o] o] 9l&
O o} g}e] Ajuttol A e A}Lo] 2GR Lo
2y Algol §ivks Al Alg RSt gk 7= 2
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3 72 gujgde 98 il AW Kevin] Tech non-profite] Al 7hsAl 3

(Market opportunity)< H®.1l Fast ForwardE 293
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20140l Aoy LIRS A Hal L

W RO Al wlgo A ALE3l= Accelerator play books A-&3t1 F AyAt
217re] IEQAE s3] Z2a8S A2

A 8 & 579 HFYAEEYEC] Foledl =
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FF Aol vlgefdl Ak 71Ex a5 Ak ashs 2
wid 71Ey gt flgled, FRE 58 AR 2d8s Fals &
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4 HA v A8EY Al 2EYE o|opr|ste
ool A o=, One Degree® A= oR1A} 7hSoll A Bjoju} o5&
Fo w3 3 (After school resource)olyt HE 43k Y
d stamp) Z& 4 222 dobgdle, add FE HRIF FolE Hof 9l
ol YHlo|EZ} HA & A4k AUMF. ol HEE voEuo] 23} 3
g 97 3= AFo]EZA One DegreeZ 7]t Bay Areaol A A zHst
LAGIM = ARES 5= QA SH 5.
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O 1dd & WA A & 5k 219
O Zaade 4 714 a4 ddoa LA
%(Product Development), E&(Fundraising), ©JA}3]
T4, A Yo A& T e vgert oAHd st Zﬂﬂg t}&. Kiva, Khan
Academy? AAAES A 7 A3 F v F N (off the record)® FA
52 7 dE 718 g
(2) ~2E2 9" (Storytelling): Zﬂ%‘ﬂr 29 2Eg, A9 24 WS 48 U=
Z 3
(3) MIEAl(Mentorship): 213 WaP3l= Fek 3 go] o 1004 HES} 2k
E 23= do|goleta siA g el HA7Art 5 WES 307 ¢ vt
= 71315 7= gge AFEENA oloprlske WS ol o] W nhd
AE7E A71HS FhA}, o]As] o] o] HAY AY S T =
dido]: ZzaHe] npxet itz 400“*4 FARAL OLoﬂ/ﬂ ofojtjo] & W
2 2L:] Eolo & W g Fdo= T 1 o

(1) 25 (Training): A& 7|

B )

@)

O ‘%“@ﬁfiﬂ ojd TR HFHoR A SdA oy 2A=
B3 ARFYE(Tech for good) AFYEE WHEH st Je. &
I R A i
O "3 ¥9dg gAEL(Tech NPO Directory)
- "2 g8 daEges dAl 33071744 HEN
- WEA ojAo g t}slA Hojdta A /\]_%I—EET
Z 59|, o]A}3] #of(Board serving), vlolAE WEA 5.
i (Tech job board)

Mo
o2
ofr

U[o

d & 290 A @ ol & W ol B
- 287 dx 11?01 ggsd MEgew A Fa ARUE X e dZE

g 4 9o 5.
O ®13 vjdg] MU (1% Tech Non-profit Summit 2017)
— A x

=z DA MAFG om wo AlESo] BT
3 " ® olyet H3 7199 CSRY 5 A#dE AlgGER Bol FHofd 7
818k 7132 2 zk(looking for opportunity to give back) < HI 7] 9

[e} = .
2EF23 o] CTOSF 19 obli7y A sk vl A o) HE (Future Justice Fund)ol

_62_



O Concern: 9119 djgde] & & Q& AMH[2, o]%o] §7] A3d o =
T 9T ETE AR2E ofEgAclde] gon o] s T Abgo]
Fgel & Abge] EASTE AS A ARG s ARE A ¢

= o]
1 E#¥ Compassionate Responders7} 1AS Folatan Tz 4+ 9l

[

ol

re
X
o,
opZ Ho
Jj ofr LN

it

O IssueVoter: Non-partisan platform. A x4 g/ o] 7
RE QoA #AFGS A st HA HekE deElTa I o R
Aboll Al B,

O LibreTaxi: gAJo} &4l
$-¥(Uber)7} &4 &

LI ES o] AUzt AYAt FH o] Aot A=
Aol A glojM gl oS 3

FEA S EA Au AT S goluu S o]
W AR st M SPARAY JteTt Qe AR AR =
o] hoJAl A 9] Azhe] 2t AQlE on| 35k Wo| AREtaL 9l

oM AREstaL Sl Gy, old &

rlr F

dlo
2y
=

O MindRight: A2SAS obs, s tde= 3 928 ofZgdold. et
W A e, F9, Edkert 5o Adsta wAshd A, FdE AEA
7t eSS 9AREVAAR AAdA A AEs dotetal B F

O MyHealthEd: 10tj7} BAEMA Ao olsaitte HS 7]8ko 2 TFA(Teach For
America) AAE F ol F4. 10t Ao £ANH HAER JugS T F
A== o

O Online SOS: IHYAS] AFolut #F3lol thato] g EES L, DA tf5afof
St=Al A&7k AAANA Addts Aulz, ol EQES REUM S AAT

O Onward: <=2 WU Z2ad Adde L2250 959 45 A5 +
EE gEse mza9d, A% ga oD ATIHE B,

O Raheem.ai: AHAte] g 471 429 54 Q9= AP doj
A A Y945 A Bod s gAEE £ F e
Aol Wst Aol dd WrtE F3 AF Fo] dia hdE + 3

h 84

20| 1 EARNE TIAAG e dol A Fol
= A4t AgAela, tulA Aue CTO 5 53
% g UR 03 QA A1HoR Fag PRI %

AEIE A7 2L @a 9T o) Fad] de mHEE AFES 98

=
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oAZg Aol 5) oldl FHU HEAZ Feeh=sl

o 47 e Ha e HEgesh

A WgElolol she o)t B A 9% AATARTE E wod AT B
7 H3 A A gFel Do Fuel §e. 1¥A HW Ao GEG
AE BA e Ak b 5 98 v gF AA e A g
ES0n FE 892 dolop T,

o

Q. HFE A2y s 2dQl FFAolgar AZs=T?

A A9 e Qe mRIEAS 7FA A glofof ghttal A7 A oo o= AE
F7Hss 43S wHEojof 3 g o|WIAl o] o] TalkingPoints(AAJdo] H-E g
Adste HAIAE T AdolZ v Fe= A2E)E Agaglier ofd i &k
A7VHA FEA7E £ S8 w E

Q. Hlz2Y2x 2ol Gl HjgE = ofgr s

A, gro] HAL @zke] WALl ghd| vl 2y~ ®dlo] ¢l HA Hloﬂﬂ% AE Ad
S B7I7F ojE e Hol 3lf. Ou“fﬂ T Eolof BT A, FEJZAA
2 2dE wEollA JAIIES st e & H9E doew B 4
7F dofok 3

9. Skoll Foundation

1) 7Me
7h Al 20179 649 21€(5) 10:00
. WeAl: Edwin Ou, Director of funder alliances / Kimberly Hogan, Global
Partnership Manager

o W&
O &7 3 QA
O 71% &5 27
O 49 49 3¢

2) 713&F A7)
7F R &
O 19999 Jeff Skollel ojall Agd. AANA 71 Algd TAlol d2142d &34
S & A&H W3S dov|= AATIY7HE AdstaL Sl
O Jeff Skoll¥} A F5dHAo)A} Sally Osberg(CEO)= #ESl John Gardner
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=0
=2 a.

E5E Ao wakgel g =dA
- “Bet on good people doing good thing”

- o] wo] Arke] 7JEHe Hdog RE Ao Edjrl Hu gL

2FZ G 1 7H] 9ALE oA (Journey)olgkal X dst=H| Jeff Skolld} thE o]

mlo

A 2 BE A950] A% Me3 Agske Byeleta Jzsta 9] 19,
O A 250 A7 mk A% Asfelikn LoLE AAE ATL Al A2
F= v Aushs e o4dagie)ololok drhs BAS 7M.

A 2l
. 71478 40l gk *:—EXHEH 9

O 717HAe 7A7de &34 Qo BFE AoH AL BxA 7
(creatively disruptive)E& &2l 4 & Fald. dA A|2ddAas 4&
PG A=A FAalo] Aol

O 2ZAGe] vt 7A7He 34 9 2T AAE A(scaling)o] ozt
NZEE WEIA S g BARE A Rololok & 1A A4 AdA
e} ol 2RA BA ) 49 92

O 23AWE A8A AR 542 2
- EA Aol @ wiAl, &) B aES oflshe ARl Yy 2L

FAolst HYPAES 9ol (identification of a stable but inherently unjust
equilibrium)

- NzEe] BEE whE Qe

\I

ruh

T4 A AF, A 2 F3(development,
testing, refining and scaling of and equilibrium-shifting solutions), 121 &
A el EAE A7eks AR A 7EA] Albe] A ut

- ABE g ARE THAE S e A B N (forging a new
stable equilibrium). &% HFA HPFH A= BE ASA 74 HFel 2
A BHAARL o]¢fo] StE = A2 YA A&E L %

- ARBIA R A AlFAekE EE, ARSI A 7I7be HE Aol e AR A 24
S AFH o2 W (permanently transform)Al7]= AS HxX= AA

- SagEUtehe gy ARA 7k Al2E AEY W doZ AlFE, AR~

. .
= HHES Ay F

O 2ZFAGY A7HA Ak o] Ao Y} 2l5o] Invest, Connect, Celebrate$]
Investing in ofojtjols AZAtro] 7|HAtolat= AZA wio] & A g
109 &2 A9 75FAts 7HA A 7] el “e] w=e of9A TP # AL
& F A7 e Aol Y T

O 19999%F 59 232 2F oY) (Skoll Awardee)dll FAHgH 100 AF of
A Eo] 175704 2274418 A o]fr 4 H & .

O 2ZAFL W3t dHy vAYS(filtering mechanism)o] . 2F A4

719717 e Abe] WEtE yYobd ¢ JEAE w. olE A AHEA TId7ke

42

rl
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el A HH oef(Top-down)7t o2l ofsf=HH 9 (Bottom-up)® 4 <=3fofF &
E£F4E Frohlle d flo] Hrhi Wsto]Eoly ofW A9 mampr) ofiEl A
THEAA AA dojutal e Ao HFF. M= R oldd Lyl #gt
Ao R BY] wZo] AFUE Wl A= F3F A Syl AAetar whi-e| s of
of 3F 1A t & Wl 71T F e A, ALS A4 £FAM0] g4d
T AA .
2. 2% - Skoll Award

O 39 7 Awardeed| Al 125%F @& A dsta ®ste AHEZS 93 System
actorge FoAF. A7 &= AASA FaL Aleste 1 olfe= 7 A
314 719G7bebet Aol vekstr] witel oW &k &&F A5 A= A
ahgbAebA] Frkal 57w,
2EAEE ool A AFete AdEY A4S Al A (Patient Capita)oli]r
A dA VIEs T NYEA gon AARA oW AiE & A
HofsiA =

O Invest A=f #AolA ALRA 7|97HE Fu FAes S A ofdddlq 9
(Bottom-up)® &g, sfjZ2sjoF st= olrrttt 27 £FHo] 27| wio] W
32 9% Zd(models to change)E #-&3t7] A&l #A olrol &gk He& 3
°fstarzt ab= HA o] 743t

O Skoll Award A4 7]%

1A (Mission): Awardeet WA H|=5%]0]
e TR Ao] ol@ A|2H AHZ
& Al(Innovation): AFs] 2 34 A&

2EA 0 Z H(disrupt) Al 7] EFA o]

3 g3Ael ZSE“?Q% 7} ok &
7} @ sk 92 (Evaluation and Learning Capabilities): 23 o]9t] SR E
Zeagel 4dhe Wrkey] A8 R e Aade A% oleh W

o
9_{(:

& RoHE gystel T JuEd BE Y7k 2AS Ao A
952 Ao dUES G AW TP AHE 298 ok

o
Rk

2 Hd ooz A > oox mot A o o of mm

4 7 Z(Growth Trajectory): o]t @A7HA ¢ GAS A= AR 2
o] 245 A% o]Fo JHE ZHoA dAT v AL olF F de A
A9 Akl A 71997kE AE RHEolA.
E) 7] ¥ =H(Ecosystem Inflection Point): A2 W3ty w4 2 #HY o F7l=
?:L?'SH =7F 2 FAHOR AL A o|gro] #E A4 E7I7F dAH. ALE
7197k oleldt AEA FeAE 249 A a7 & dfgaof .
3 ¥ (Collaboration): &2 2219 &3} 4T F 9= AgA FE

E
U (strategic partner)& 3}etst 4= Qlojof 8 of

=
MENAE dol 249 8IS 49T 5 Y 9

e
%
p
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- g4l (Leadership): 22 o9+ 243 1 2249 2y EFE yidoz 3
e Ay e 497 gom 24 of A deelA 2/
A 9EE 3 A9 FAE BE AGAAMA Gt AT S
= 9H9EE /Il £F40R A8 Ul 24 d(local leader)E 4353

- %4 (Organization): o19t] FH&= AAAoE /e FJH = 244 729
A71A 0% v o|abg] Te|a YAAA S AGlE A= o] lofof g

- #9 2d3y} $9(Funding Model and Revenue): 23 oY=+ thdk H|=Y
2 RS i A3 A JHE RS T 2AS AUty 2F o9E
= Hgg 7oy 19k AR FEe] 22 o] o g

- o] 99(Issue Areas):

é-’é—xﬂ%gl A AAA 7 e EAE Ak AFSA 7197 A9
= Aoy FAAHo R AAA 7]3](Economic opportunity), 1< (Education),
3744 A&7} A (Environmental substantiality), ¥ 7 (Health), 33+ 2 <914
(Peace and Human Rights), A1%7Fs 3 Al%(Sustainable market)®] 67}#] ©]
2 o] BAL FpA T 9L
- 2% WA (Skoll Leverage): 242 ~aAds 3 i
g, mhol 2 By 7)3], 2 9 A 7135 dE9s BA E AY. 2F o
AEE 2FAE ASA 7197 9 Y AFUE ] A5402 Fofsjor 3t
O AwardeeE3} 3Wdolgl= AFS F3d 2uE I (right relationship)S A
Aol m§- FQa38 ~2=3E F2 WA (Mezzanine) HAA FAE d=d], ot
Ak T A wiztd #HoR HI7|HTE AIAE wWslel AHE oA o
Ad GAE R S
v}, 8% - Connect, Celebrate, Partnership
O A2H H3lE do7 4 9= wus FAAAYNE WAL A
actorg°] #3ok &. 7] system actort A, AlRIEA 2
7h 719 Fol 2 F e
- o|Z, One Acre FundE 7fE=o A A|~E HEE E3 &
I Y5 FRES uSsE g§9s 2dS A 9l
Aol AxpE BojE o] wl system actor®A o]
3} oxEgE A e 29Y sd5F= 2FAdo] 2 (One Acre Fund)#
Oi-zr skl dAo] Sebd ¢ EE 3d 1 AL
O Connect e x4 o7 Ay A (Physical convening)S FHE. A¥H
2% %% 7]¥Hinvitation on y)i A&sty 2008 A=r} Foste=d Foa=
2t AEE dietes dd TR JPE

rl

- 2ZAgo] omehs AL 7 AH dEAEe] AvAxd G4 AZe] A3
i £24 349 2907
1

= %E ke Al A el A Abg
=

=
=
Tag o5 Rol £F4 TACE R g
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g & s WSse PAE 15 1 AP
- 2FAGo] 2EUEE pMojeHo]He] HAYS 1 AHHAE AHEE ol
A g

O Celebrate e g ey o] A Jeff Skolle g 277t Hu Aolgd
Attola g 2Eg 9 A & g 9s.

O W A3 A 77} /\Eﬂ% 2 vHEolFE Ao] ohyet a5 &
719 2EQZ 278 EE 8 old AEd7} A ConnectE 4 7dhsta
on ¢ Be JEUY FoE ojFofu 9.

O "AE AZste 2FAde] ANFA #AE T AHo] vz JEUY . 3
<= FEUAY 3 Fade sl o] =3, A9 37k dFgEd s

oy MEUNS Fashl F4% A9,

272 2t

[o

3) A9 37
Q. oz FEUNS F85 GFIRE & Fx
A 2EAEel Hde va 7 dEe A
(underrepresent) ©|frH A FEo] EAT. oA AH3} o]
a9 Az SEUANS Fetea 3 Al2E WsE fdE 7197k} olsrE o]
ojo] MEANY AAu ojof sf=d o]el Zo] 7tsstelH FEUA tf HFHolofok
S E

b B FAehal olg. ARHoR, 22X

==
L
Ao,
=
bt I
Mo
o
oot
oX,
rlo
_&"«_l,

10. Nasdaq Entrepreneurial Center(¢]3} ‘NEC’)

D8
7k Al 20179 69 209(3h) 15:00
v}, Wzl Colin Mahin, Assistant Program Manager
o W&

9

>~
-

O O O
~
rJ

SE e WE

olo off ro,
=

o B>

i)
lo,

2) 71#8F 27
7} e

O NEC+ Nasdaq Education Foundation®] A 9<S W= njggr|dez 7|47}
(Entrepreneur) 181 thFo] W&/IT2 1S B 9FS HA £ JLE FL
A

O 20159 A-s o A 18744zt 2503 o9 dAE AR ek3lon 6,100
o 71d7kek e
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O

AMZGA ~F9 Nasdaq Broadcasting Studio”} 3L [POE df= o] ME A~

Fo]7] W&o NEC7} ME A A570] A&

NEC? T8¢ 5442 yYAagd(Nasdag)olehs HAHETg T8a 28X E9 U
EYQF 9% 5 T U

O NEC+= olaid% wAle] 2A7F Qlo] Faaker A4 A &5 aHA FomH,

ARzt dist F5 AP JFerhe Mol 54
t}, nfd AE H o] A A(Milestone Makers)

O wd2E HoALE 1295 AWet FEE WEY 3 335 Adstes 221
HOHT 10119 AAES HolH 125 73wt Adsted 7 He AR A
T e AZAA2FAA el F ul W 18

O mtd2E HojA~E AAT | 7 SHACRE He B2 fdstar o= &
Aol @A ela AAARNTL st A, Forto] R4 A= AA FEstA Xk
& dvke o] dom, At uA st EAY AYe EFA AAE TR
A .

O MEE 7|2 EYIE AW FFEA WES st A1 & ¢ e AFENA
dol ¥ gloH 1d Wl FAR B3 dEE V|AASE wEshA] ¢ Il
HE Agtet AEATY Aol de o E VELE EeSs & T UT HEE
TEA dAE =,

O =M 22 Trads Adsta =], ofv] FdA=SdA A 2219
S Al #3549 India Startup Advisory ServicedA] ol Zast o] 7]3o] NEC
of EA& Algsti 1 ARgel Wg HE Tal &

O WES did 71242 wge A&4 g3t & &8 ddstaL gloy divksrt
71 wsol dagle Y AEtEY. WEESS FEE WERS sty
o] ‘Pay It Forward gt 317} Q7]dl 7h538

O "td2E HojAL~E Z27F EUH 298 FeletdA 7 €98 Ads] dgs A
T dagodA A/EE A T2 A 2 FHS B ad ol WEekeE A
e F ES FRd TR gyt o g 39 150009 @eke viAY a3t
e Ao 7 Bt

gt 7 2 HEYA

O 49 2 UEYH oMlEE BEF 3 Do 15~163 &2 Agsim AF7HA] oF
27509 oWETZ} %S

O

3 A +%
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o

o

Ae. 2L & W AT 77 BA BEE ske ATt ‘?%%. HE AofF7]
A 7197 & Hol Al A kY] 719E wEAE § 7] wEl ol e e A
gt o] AR ow 2~37 At dFS A= A T a3E 2 F dva
Hi g&

Pay It Forward ¥317h 422 We] =t w4 v} Qa4
Pay I Forvardts Al el A9 o130l vl 4o Relujolz 2=
0. AT 1SS ) A TS 98] AuEEY Be 23 E

of HFE Aolr adA Wb 222 AFA) moks ARUEY Az
£ A9ThE A4l 3k A ANE QS e AL FHl 719 rkEelA
=

PETE A7 AFE] Azl da 98
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