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https://www.seoul.co.kr/news/newsView.php?id=20211018029009
https://www.peoplepower21.org/Welfare/1757831
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https://guides.library.duke.edu/c.php?g=289595&p=1930435
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Z2A(management)
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https://m.blog.naver.com/PostView.naver?isHttpsRedirect=true&blogId=karipr&logNo=221849902359
https://www.sciencelearn.org.nz/resources/392-rocket-aerodynamics
https://www.grc.nasa.gov/www/k-12/rocket/rktstab.html
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HeK(impact)
NES= PN
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( AR x| )
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