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2ot SHES ookt FElE EASHAIT, A A Howner), AlE A& providers), A4t
ZH(producers), AH|ZHconsumers) &= /4 AHAE Fdstl lrke HolA 54

ot 25 7HItH(Van Alstyne 9], 2016).

(32 1) BUE Mepe] FAHRAE
Z3HE0 offerings M3 offerings 7208 L A2
AAFRE 2HIXE
(producers) (consumers)

\ DI HI0IE met J
1=l

MSXE | ALSTIRRI QIHEIOIA K2

71EE FARE Asle
Tif Zo] AntEsty AusiHl IT7]&9] W= A7t F11He] HAIE Holdol A
AAreE ARIZLE AEAT AEAS A5 WA 7 =A - EsiR

Van Alstyne £](2016)= EHF H[=2HA &
2}Q1(Pipeline) &>} tiH]ste] At Qlrt. 5, AFAQ HI=YU A7 AlF WA
H| 0] A|ZolA TS AA ARt o]2= AFAQ] GAE AXHA 7HAE &

Z5H= A9 712 A& (linear value chain) @] 25 © W, ZZ 2 dof A
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ARALe} 4n|z}, ZRETE] BXSH BAIE 534 7H*] (complex value chain)7} #&
ok 2o}, ofelgh ZUE mlo] theret Aol HEERA ZEe] 4 =
Relg Yol waH HAlo] APET gov], AHer 7|z nojmalel vz

Uzl "isf 7 2] A FEletArta 24t (Van Alstyne 9], 2016). ©1& 7
5 st AL Balo] WA Ao|ES| M| dee Ae] HEwoR dghe

Q) HEe 7V5517) B7] wholet. Tt Al %‘OVF—J s St B WAl
WMot 7)E wolmetel BYo|A o] Beld A4t wel vlg U A HES P
v A2e 7HE FET of el Hole JN MEume Bagho 2 A A
2] 912 st 7)E ol matel MxUA 420 BAE §AT 4 rke 2

o|th(Parker 2], 2016).
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John Deere, Intuit Fasal

=

ARYAelA D YELZ] | Linkedln, Facebook, Twitter, Tinder, Instagram, Snapchat, WeChat

4|7 Philips, McCormick Foods FlavorPrint
s Udemy, Skillshare, COursera, edX, Duolingo
oz @ F3Y Nest, Tesla Powerwall, General Electric, EnerNOC
o] HA Bitcoin, Lending Club, Kickstarter
AAA o Cohealo, Simplylnsured, Kaiser Permanente
A Xbox, Nintendo, Playstation

L5 9 AEZMAEIA | Upwork, Fiverrr, 99designs, Sitercity, LegalZoom

24 MujA Yelp, Foursqure, Groupon, Angie’s List
22 A~EA 9 g Munchery, Foodpanda, Haier Group
u|t] o Medium, Viki, YouTube, Wikipedia, Huffington Post, Kindle Publishing
LGAAH=(OS) 10S, Android, MacOS, Microsoft Windows
Anf Amazon, Alibaba, Walgreens, Burberry, Shopkick
5 Uber, Waze, BlaBlaCar, GrabTaxi, Ola Cabs
SR Airbnb, TripAdvisor

Zk&: Parker, Van Alstyne, and Choudary(2016)

olet EF H| =Y A o] shike o2 29 FA|(control) T A
thokst 29 Z-&(orchestration) WO 29 A3 UH 2] A 3SHinternal

optimization)of| A 22t} Ao A5 Fe HEHNT a3t ALl 124 7px] S

A AEfA 7F2] (ecosystem value) 4]0 2 0] Hghe] "W QA& HZFA|7]| 11 Qict. Tot
719E2 ol Hato] AHs| ti-gsh7] flsiA 71 Al AHE 2, nHAE, A
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